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ADVERTISE IN MEXICO

ABOUT US

AIM

AIM iga media representation company based in the U.S.

A team of experts with compreherjsive knowledge of

Mexi 'c cancstimar and madia mandcatnlaca
= ASHHRerahc-ectaa Hote

We conmect youwithrthe untappeft vtexicarm poputatiornm of
128 mjllion people with a two-trilliop buying power

We target Mexican Nationals and Mexican travelers visiting
U.S. for leisure and/or business

We offer Mexico's consumer insight and build in-depth
analysis and strategic recommendations to match each
client needs

o

We manage and develop strong media partnerships to align £
your brand and reach the consumer with relevance -
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AIM enables your brand to market
to National Mexicans with designed
one-stop omnichannel media
solution.




ADVERTISE IN MEXICO

WE
CONNECT

population

AIM

with leading Television, Digital and q

YO U Publishing companies in Mexico,
covering 90% of total Mexico
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https://iabconecta.com/patrocinadores/grupo-expansion/

PORTAFOLIO

Televisa

Televisa is the largest Spanish-language content owner,
creator, producer and distributor in the world

Producers of 4 Broadcast networks plus 16 Pay-TV brands for
distribution in Mexico and over 50 countries

Partial owners and main content provider for Univision Group in
the US.

Number one leader in digital platforms in Mexico reaching over
27+ million monthly unique visitors via web, mobile and OTT

AIM

OUT OF HOME MEDIA

1 # |
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The largest magazine publisher and owners of premier OOH .
locations in various cities targeting millions of high value Outdoor,indoor, BRS, buses, itports and Printsnddliotal contant. Franchise

malls. sponsorship, brand events, original

audleﬂces MeXlCO audio and video product

Grupo Expansion is one of the top content creators of fashion,
beauty, entertainment, technology and business news

Leader in experiential events including Red carpets, award
shows B2B conferences

Film and entertainment content producers

e a

Filmed entertainment and
audiovisual productions. Events and productions, experiences
and activations.
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#1 Entertainment TV
network in the country

Reach: 98% of Mexico's
30M TV Households

Target: Women and
Families 19+

CANAL CINCO
National and International

content for millennials

Reach: 96% of Mexico TV
Households i

Target: Male and Female

Ages: 18-34 i

~ 7

FORO TV

News and Special
Interest Network

Reach: 69% % of Mexico
TV Households

Target: Male and Female
Ages: 30 to 55 'l

Televisa

NUWAVE

CANAL NUEVE

e National and International with

multiple program genres

Reach: 81% of Mexico TV
Households

Target: Men and Women 19+ _.'

ETWORK TELEVISION GHANNELS



Multiple PAY-TV channels with various
programming genres to reach all wewmg

segments r
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/ OTHER SPORTS
/ DRAMA & COMEDY INTEREST

las estrellas
las estrellas
Delay - delay -2 hrs.

UNIVISION

oV

& distrito
comedia
est®

PAY-TY CHANN

PREMIUM CONTENT /
ANIME & GAMING

U]

UNICABLE

1

h_

MUSIC FOR ALL
GENERATIONS

BANDAMAX

ELS 6

MOVIES

<@ Siicus
G

PREMIER

GOLDEN

BGE
G

GOLDEN

ENRE

Televisa



UNICO Y VERDADEB%)?NE SHOP EN TV PAGA
TELEVISA NETWORKS (EN EXCLUSIVA)
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Hasta 27 senales

ESPN Formula1 |
ESPN 2 FUSION
ESPN 3

Televisa






=\30M 911 M
VIDEO VIEWS VIDEO VIEWS ON
IN FACEBOOK

MONTHLY TELEVISA
ON WEBSITE OFFICIAL YOUTUBE
CHANNELS UNIQUE USERS
Televisa leads in digital web
and mobile consumption +73.1 M

TOTAL FOLLOWERS
IN TOP SOCIAL MEDIA
ACCOUNTS

—\ 38 11X
e SITES & APPS KEY PROFILES IN GREATER THAN TOP 5
00>/ TELEVISA YOUTUBERS IN MEXICO CHANNELS




PUBLISHERS DIRECT
DIGITAL CHANNELS &

ENTERTAINMENT SPORTS MUSIC NEWS DIGITAL NATIVE
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ATRT 4G

ATR

Juanpa Zurita (@juanpazurita) Offi
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OUTUBE MEXICO <

tory not offered anywhere
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‘@ INTERACTIONS IMPRESSIONS IN THE MAIN AUDIENCE
OFFICIAL CHANNELS 18-24 YEARS OLD (32%)

TOP OFFICIAL CHANNELS

Noticieros Televisa
47M Views.

Distrito Comedia La Rosa de Guadalupe

v Tinovelas
80.9M Views 60.7M Views

99.9M Views.

700K Interactions 453K Interactions 7~ 548K Interactions 534K Interactions
| | 1] 36% 18-24 years N 349 18-24 years I N 289% 25-34 years
El Chavo del 8 \‘/ Las Estrellas TUDN México Hoy

30.7M Views 30.3M Views 27.9MViews 'y 27.5M Views
168K Interactions , 286K Interactions 271K Interactions 238K Interactions
B\ W) 439 | 57% B W 639% | 37% B W 119 | B9% B W 67% | 33

% 1 T N : | g i 5

" W 32 34 years. 0B 20% 18-24 years 0 B 29% 25-34 years W B 29% 25-34 years

Canal 5
21M Views
226K Interactions

Como dice el dicho
18.4M Views

164K Interactions

Fuente: Usuarios totales. Google Analytics. Apps y Web. Sitio diciembre 2019.
gra Web, Sitio ©2019
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81% Female

19% Male

75% studied at a
private college
39% readers live
with their parents
and are single

49% Married 83%
32%

c-suite target
readers with 54%
Buy Luxury
Brands

Higher Education

The magazine for
all Aeromexico

passengers

Audience;

60% C suite
62% Techies
34% High level
education PHD
or Masters

The magazine for
all First Class
Aeromexico
passenger

5,000
subscription

Audience:
A/B/C+

60% Female
40% Male
Interior design &
architecture
interest
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PORTAFOLIO | EXPANSION

Quién F11F LIFEmSTYLE ELLE

+7.5M UMVs ' +1.556M UMVs 700K UMVs +62K UVMs

.‘-

+1.6M Followers 283K Followers 8.6K Followers
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AIM
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OVER 9, 500 advertising space covering 63% of Mexico's daily transit

15+ LED screens in all of Mexico
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AIM

!

More than 100 videos
reaching +800K people daily
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IMAGE REVEALED




More than 850 airport advertising
spaces in Mexico City International,
Cancun, Mérida, Cozumel, Huatulco,
Minatitlan, Oaxaca, Tapachula, Veracruz
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CALEXIBUS
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| i TAXI STANDS ELECTRIC CAR
AIRPORT CHARGING STATIONS BUSES

26+ million Premier Locations reaching 10 mail routes
people daily 800K+ people daily 24+ Million people daily

_
.
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+84 M people yearly









PORTAFOLIO | EXPANSION

AIM

LEADERS in experiential and award events
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Mexico has over 900 thousand B2B units
with more than 12 million employees

PORTAFOLIO | EXPANSION

Financial / Transportation / Real Estate Construction Manufacturing

Insurance Postal Storage Services Industry
Service

EXPANSION

SUMMIT F 0 R 0

B momerr EXPANSION

REACTIVAR
CoO

MEXICO 4.0
ECONOMIA DIGITAL

AIM
v ¢



ADVERTISE IN MEXICO

- CLIENTS

AIM

AIM
Uu.S.

We've helped multiple brands get into
the Mexican and Latin American markets
through traditional, digital and new media
channels
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airbnb
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VisitTheUSA.com

Brand USA
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